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SECTION 4 Notes:

Typography is 
the visual design 
of language. 



SECTION 4 Notes:

LETTERFORMS
• Typographers design letterforms
• Letterforms are comprised of 

relationships: thick and thin lines, 
positive and negative spaces, x-height to 
cap-height ratio, and more.

• A typeface has its own style, or 
“personality.”



SECTION 4 Notes:

LETTERFORMS

The more you know about the anatomy of 
a letterform and the classifications of type, 
the better you will be at selecting a 
typeface that best communicates your 
intended message to its audience.



WHAT’S IN A LETTER?

• Baseline: the invisible line a word sits on
• x-height: the length of a letter from its 

baseline to the top of a lowercase letter
• Cap Height: the length of a letter from its 

baseline to the top of an uppercase letter
• Can you define an ascender, descender, 

or serif?



CLASSIFICATIONS OF TYPE



An American Time Capsule: 
Three Centuries of Broadsides 
and Other Printed Ephemera, 
the fourth of six advertisements 
of Boston Printing, 1860. 



SERIF v. SANS SERIF

Examples of sans serif fonts (right):
Helvetica, Akzidenz Grotesk, 
Franklin Gothic, News Gothic, 
Univers

Examples of serif fonts (left):
Caslon, Garamond, Scala, 
Goudy, Didot



TYPE AND IMAGE

Binary relationships arise 
between type and image:
• Graphic and abstract
• Dominant and symbolic
• Signs and pictures
• Precision and ambiguity

Helvetica Live! Poster by Oded Ezer, 2004



CONTRAST AND HIERARCHY ON THE GRID

Use a large typographic family 
for setting body copy. The family 
will maintain unity in the 
letterform, while its varieties 
provides contrast.



SECTION 4 Notes:

WHICH APPLICATION SHOULD I USE? 
• Illustrator—
• Great for posters, identity materials, 

and other single-page items.
• InDesign—
• Great for multipage layouts, and the 

development of electronic books 
and mobile applications.


